
Basic rules for 
good typography

If you’ve commissioned a design project, you’ll want to feel 

confident that you’ve been delivered a professional result. 

But how can you be sure, if you’re not a professional designer? 

OK, we’ve just entered a world of subjectivity so here are five 

basic rules of good typography to guide you.

By following these rules you’ll be able to spot any substandard 

typography in your commissioned projects. And you’ll have the 

knowledge to finesse your own documents.
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1. Hierarchy
Differentiating elements to show their order

Without hierarchy your reader won’t know where to start  

or where to go next. The headline is usually the largest size, 

followed by subheads, then body copy. Reports, for example, 

may need more levels, such as quotes, pull-outs, boxes, charts, 

or data. Font size is not the only way to define hierarchy. It 

can also be achieved with colour, spacing, and font weights. 

TIP! The key is to keep it simple. If your document difficult  

to navigate then think about simplifying the hierarchy.

You will read  
this first
Then you will read this

Followed by this

You will read this last
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2. Leading
The space between lines of copy

Getting it right means your text has optimum legibility.  

This makes it easier for the reader to follow. Your text 

should not be touching, but also should not be too loose. 

If you’re finding your content hard to read but  

don’t know why, see if adjusting the leading helps.
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3. Ragged edges
The line lengths in a block of text

A balanced ‘rag’ goes in and out from line to line in  

small increments. An unbalanced ‘rag’ creates distracting 

shapes of white space in the margins and disrupts the 

readers flow. Other considerations include “breaking for 

sense” (line breaks for logically pauses) and not splitting 

proper nouns or hyphenations across two lines.

TIP! A hard return (the standard return key) will take on 

paragraph styling, ending the paragraph both visually 

and grammatically. A soft return (shift and return) to 

create a line break will not do this. Instead, it will keep  

all the copy as part of the same paragraph.

If your document it is difficult to follow or looks a little 

messy, review the line breaks.
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4. Widows
Lone words at the end of a paragraph

Widows are considered poor typography because they 

create too much space between paragraphs or at the end  

of a page. They break the flow of reading and make text  

look unbalanced and messy.

TIP! If your document looks messy then look out for these 

poor lonely words! You can use soft returns on previous  

lines to remove them - see tip 3.

Widows are often miscalled ‘orphans’. Orphans are similarly 

unwanted stragglers; only they are lone words at the top of  

a page that really belong on the previous page or column.

Paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
widow.

Paragraph paragraph 
paragraph paragraph 
paragraph paragraph
paragraph paragraph 

orphan.

Paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
paragraph paragraph 
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paragraph paragraph 
paragraph paragraph 
paragraph paragraph
paragraph paragraph 
paragraph  paragraph.

http://fivefold.studio


5 basic rules for good typography ©fivefold.studio

5. Baseline grid
Ensures alignment to text and objects 

You don’t have to fully dive into the complex world  

of typography grids to spot if one isn’t being used.  

Using a grids and column guides ensures horizontal  

and vertical alignment to text and objects, bringing  

order and coherence to the layout. 

When your text is aligned to a baseline grid your  

body text, headings, quotes, and images will line up 

beautifully (of course there will always some exception).

TIP! If you think your layout looks fussy, see what  

can be lined up. Text will line up if the spacing after  

or before is the same as the leading.

nost occullatur? Iquiant et etur, quo 

iunt perumquid ut ut eum in eosandem 

fuga. Xerio. Et vendi comnimp oreicitas 

aximodi optaerum quis utemodic.

Sub head
Body copy: el maiorum aliquod qui aut 

et liqui tore ni nobit libus as maximus, 

nis dolor sunt moluptis volluptatem nis 

dolupta comnis maximodi optaerum quis 

utemodic testiur magnis si officti aliquo 

illaut quis deni del id qui sitendant qui 

doluptiorrum inulparum etusam natus 

qui untiis mostiassi ut exerest.

 Heading
Intro paragraph:  parum hite dolor 
escium este quo blab is eos rem nat 
dolupis mo ommodi venimus quatus 
autecte pliam, ipis ent.

Body copy: Iderehenim et a sequias 

pellabo rehe ndem aliberat.Faccatur? 

Udicidi tibusci milici sin cusandus eost, 

culparum volu ptassed mint quibus, 

volorro moste net event quate.

Pull quote, Pull quote, 

Pull quote, Pull quote, 

Pull quote.” quote details

Body copy: iur am rem quide enda 

voluptur magnatur siminum eos qui 

rest moluptatium faciliqui si reperei 

cimusciaspis volor ate ne non veressi 

tenimus tiorepe rferepr atestiunt 

adionsendio blabore natqui adisSam 

nobitem rem exernam ellabor ectotas 

“
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DO I NEED AN INFOGRAPHIC?

Does your content have numbers?

Are your figures comparative?

Do you use geographic locations?Are they linked geographically

Do you have dates, times or lists?

Is your content sequential?

Congratulations, you’ve got stats
Although stats aren’t always comparative,  

you can still have good data. Statistical graphics 
can stand alone, be spread throughout a report, 

highlight results and add vibrancy to a layout. 
Fivefold can make your stats stand out 

individually or as part of a report. 

You’ve got a process graphic 
Think timelines and top ten lists. For Fivefold,  
this is not a true data infographic, but it can  
still be graphically beautiful! You’ve probably  
got more words than an infographic would have, 
but you want it to be noticed, read and digested. 
You need a good layout with supporting graphics 
to give your content clarity and flow.

Try a geographical infographic
These use maps as the visual focus  
but they can still use comparative 
figures. They could show population 
figures or simply where your global 
offices located. Ask Fivefold how your 
geographical data can stand out.

You need good graphic design
You’ve got more text on the page than data. 

Perhaps you have icons - some photos too. 
Although this is not an infographic, it’s still 

graphic design, and with Fivefold’s thoughtful 
approach to all things design, your content 

can stand out from the crowd.

An infographic it is
You’ve got an emphasis on comparative 
statistics, and illustrated text is not enough  
to show the bigger picture. You’re able to  
have limited text which is a key ingredient  
for a successful infographic. Fivefold 
specialises in data visualisation, get  
in touch to see how your data can be  
made beautiful.

Information graphics (or infographics) are generally a visual representation of information  

or data. At FIVEFOLD we like to be more specific. A true infographic uses connecting imagery, 

charts, and minimal text to communicate complex information in a simple and easy to  

digest overview. It has the power to reveal alternate perspectives and ideas. So it’s crucial  

to remember that true infographics must and can do much more than just visually excite  

and engage the reader. But even if you don’t have a ‘true’ infographic, strong design can  

still help you communicate effectively. Find out what you might need below.

ABSOLUTELY!

YES NO
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Maybe, a few, don’t know.  
I’m confused!

There are  
a few routes
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Has your content got what it takes  

to be transformed into a great 

infographic? And if so, what type?

Download your free flowchart  
to help you identify which type  

of infographic suits your content.

Using the right charts means your 

content can be understood better. But 

which chart suits your content best?

Download your free poster  
to see what chart choices you have.  

It will also brighten up your walls!
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